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Political parties’ use of Facebook in the European Parliament election in Denmark. In J. Haßler, 
M. Magin, U. Russmann & V. Fenoll (Eds.), Campaigning on Facebook in the 2019 European 

https://doi.org/10.1007/978-3-658-03895-3_23-1
https://doi.org/10.1002/9781118841570.iejs0226
https://doi.org/10.1093/acrefore/9780190228613.013.905
https://doi.org/10.21241/ssoar.812083
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Parliament Elections. Informing, Interacting with, and Mobilising Voters (pp. 69-85). London: 
Palgrave Macmillan. 

30) Magin, M. & Geiß, S. (2021). Kvantitativ innholdsanalyse: fra problemstilling til gjennomført 
analyse. [Quantitative content analysis: from the research question to the completed analysis.] In  
I. Stuvøy, G. Tøndel & A. Tjora (Eds.), En smak av forskning. Bacheloroppgaven som prosjekt, 
prosess og produkt [A taste of research. The bachelor thesis as a project, process and product] 
(pp. 186-199). Oslo: Cappelen Damm. 

29) Magin, M., Russmann, U., Fenoll, V. & Haßler, J. (2021). Information Greater than Mobilisation 
Greater than Interaction. Contours of a Pan-European Style of Social Media Campaigning. In  
J. Haßler, M. Magin, U. Russmann & V. Fenoll (Eds.), Campaigning on Facebook in the 2019 
European Parliament Elections. Informing, Interacting with, and Mobilising Voters (pp. 303-331). 
London: Palgrave Macmillan. 

28) Magin, M., Steiner, M., Häuptli, A., Stark, B., & Udris, L. (2021). Is Facebook driving tabloidization? 
A cross-channel comparison of two German newspapers. In M. Conboy & S. Eldridge II (Eds.), 
Global Tabloid: Culture and Technology (pp. 56-74). Abingdon, New York: Routledge. 

27) Magin, M. & Vigen, M. G. (2021). When nothing happened but much changed. How political parties 
in Ireland used Facebook in the 2019 European election campaign. In J. Haßler,  
M. Magin, U. Russmann & V. Fenoll (Eds.), Campaigning on Facebook in the 2019 European 
Parliament Elections. Informing, Interacting with, and Mobilising Voters (pp. 135-150). London: 
Palgrave Macmillan. 

26) Russmann, U., Haßler, J., Fenoll, V. & Magin, M. (2021). Social media as a campaigning tool in 
European Parliament elections. Theoretical considerations and state of research. In J. Haßler,  
M. Magin, U. Russmann & V. Fenoll (Eds.), Campaigning on Facebook in the 2019 European 
Parliament Elections. Informing, Interacting with, and Mobilising Voters (pp. 23-39). London: 
Palgrave Macmillan. 

25) Stark, B., Magin, M. & Jürgens, P. (2021). Maßlos überschätzt. Ein Überblick über theoretische 
Annahmen und empirische Befunde zu Filterblasen und Echokammern. [Excessively overrated. An 
overview of theoretical assumptions and empirical findings on filter bubbles and echo chambers.] In 
M. Eisenegger, R. Blum, P. Ettinger & M. Prinzing (Eds.), Digitaler Strukturwandel der 
Öffentlichkeit: Historische Verortung, Modelle und Konsequenzen [The Digital Structural 
Transformation of the Public Sphere – Historical Perspectives, Models and Consequences] (pp. 303-
321). Wiesbaden: Springer VS. 

24) Stark, B., Rußmann, U. & Magin, M. (2021). Warum die Demokratie die Medien braucht. [Why 
Democracy Needs Media.] In M. Magin, M., U. Rußmann, U. & B. Stark (Eds.). Demokratie 
braucht Medien. [Democracy Needs Media.] (pp. 3-16). Wiesbaden: Springer VS. 

23) Åm, H. & Magin, M. (2021). Å basere oppgaven på andres forskning. [Basing the bachelor thesis on 
the research of others.] In I. Stuvøy, G. Tøndel & A. Tjora (Eds.), En smak av forskning. 
Bacheloroppgaven som prosjekt, prosess og produkt [A taste of research. The bachelor thesis as a 
project, process and product] (pp. 139-148). Oslo: Cappelen Damm. 

22) Magin, M., Geiß, S., Jürgens, P. & Stark, B. (2019). Schweigespirale oder Echokammer? Zum 
Einfluss sozialer Medien auf die Artikulationsbereitschaft in der Migrationsdebatte. [Spiral of 
Silence or Echo Chamber? On the Influence of Social Media on the Willingness to Speak Out in 
the Migration Debate.] In P. Weber, F. Mangold, M. Hofer & T. Koch (Eds.), Meinungsbildung in 
der Netzöffentlichkeit [Opinion Formation in the Networked Public Sphere] (pp. 93-114). Baden-
Baden: Nomos. 

21) Stark, B. & Magin, M. (2019). Neuer Strukturwandel der Öffentlichkeit durch Informationsinter- 
mediäre: Wie Facebook, Google & Co. die Medien und den Journalismus verändern. [The ‘New 
Structural Transformation of the Public Sphere’ through information intermediaries: How 
Facebook, Google & Co. change media and journalism.] In M. Eisenegger, L. Udris & P. Ettinger 
(Eds.), Wandel der Öffentlichkeit und der Gesellschaft. Gedenkschrift für Kurt Imhof [Change of 
public sphere and society. Commemorative volume for Kurt Imhof] (pp. 377-406). Wiesbaden: 
Springer VS. 

20) Steiner, M., Magin, M., Stark, B. & Jürgens, P. (2019). Aus Versehen informiert? Facebooks 
Bedeutung für die Nachrichtennutzung nebenbei – eine Mehrmethoden-Analyse. [Informed by 
accident? Facebook’s relevance for incidental news exposure – a mixed methods analysis.] In P. 
Weber, F. Mangold, M. Hofer & T. Koch (Eds.), Meinungsbildung in der Netzöffentlichkeit 
[Opinion Formation in the Networked Public Sphere] (pp. 17-36). Baden-Baden: Nomos. 



7 

19) Krieg, M., Pröll, F. & Magin, M. (2016). Verräter, Held, Familienmensch. Mediale Wertevermittlung 
am Beispiel der Gedenktagsberichterstattung über das Hitler-Attentat vom 20. Juli 1944 – eine 
Langzeitanalyse (1954-2014) [Traitor, hero, family person. Portraying norms in the media. The 
example of coverage on the Hitler assassination of the July 20th, 1944 – a long-term analysis 
(1954-2014)]. In P. Werner, L. Rinsdorf, T. Pleil & K.-D. Altmeppen (Eds.), Verantwortung – 
Gerechtigkeit – Öffentlichkeit. Normativität in den Medien und in der Kommunikations-
wissenschaft [Responsibility – equity – public sphere. Normativity in the media and in 
communication studies] (pp. 137-155). Konstanz: UVK. 

18) Weiß, R., Magin, M., Hasebrink, U., Jandura, O., Seethaler, J., Stark, B. & (2016). Publizistische 
Qualität im medialen Wandel – eine normativ begründete Standortbestimmung [Media 
performance and media change – a normatively founded standpoint]. In P. Werner, L. Rinsdorf, T. 
Pleil & K.-D. Altmeppen (Eds.), Verantwortung – Gerechtigkeit – Öffentlichkeit. Normativität in 
den Medien und in der Kommunikationswissenschaft [Responsibility – equity – public sphere. 
Normativity in the media and in communication studies] (pp. 27-49). Konstanz: UVK. 

17) Gruber, O. & Magin, M. (2015). Qualitätssicherung in Inhaltsanalysen – ein empirisch fundierter 
Maßnahmenkatalog [Quality management in content analyses – an empirically profound catalogue 
of measures]. In W. Wirth, M. Wettstein, J. Matthes & K. Sommer (Eds.), Qualität von 
Inhaltsanalysen [Quality of content analyses] (pp. 119-139). Köln: Halem. 

16) Jürgens, P., Stark, B. & Magin, M. (2015). Vom Öffnen der Black Box. Messung von 
Personalisierung in computervermittelter Kommunikation [Opening the Black Box. Measuring 
personalization in computer-mediated communication]. In A. Maireder, J. Ausserhofer, C. 
Schumann, & M. Taddicken (Eds.), Digitale Methoden in der Kommunikationswissenschaft 
[Digital methods in communication studies] (pp. 251-270). Berlin: Digital Communication 
Research. https://doi.org/10.17174/dcr.v2.11 

15) Schäfer, S., Pittner, N., Magin, M. & Stark, B. (2015). Alles nur Marke? Eine experimentelle 
Untersuchung zur Qualitätsbewertung von Suchmaschinen-Trefferlisten aus der Nutzerperspektive 
[All about brand? An experiment on user-perceived quality of search engine result pages]. In S. 
Pagel & C. Seemann (Eds.), Schnittstellen (in) der Medienökonomie [Points of intersection in 
media economy] (pp. 240-256). Baden-Baden: Nomos. 

14) Schuster, S., Dörr, D., Jürgens, P., Stark, B. & Magin, M. (2015). Neutralität, Transparenz, 
Kompetenz: Medienrechtliche Ansatzpunkte für eine Neuregulierung des Suchmaschinenmarktes 
[Neutrality, transparency, competence: new starting points for regulating the search engine market 
from a media law perspective]. In M. Emmer & C. Strippel (Eds.), Kommunikationspolitik und 
Medienregulierung in der digitalen Gesellschaft [Communication policy and media regulation in 
times of digitization] (pp. 87-118). Berlin: Digital Communication Research. 

13) Stark, B., Magin, M., Jürgens, P. & Geiß, S. (2015). Grassroots-Demokratie via Twitter? Wie die 
Protestbewegung gegen Stuttgart 21 twitterte und was die Medien daraus machten [Grassroots 
democracy via Twitter? How the protest movement twittered against Stuttgart 21 and how the 
media covered the protests]. In R. Blum, H. Bonfadelli, K. Imhof, O. Jarren & V. Wyss (Eds.), 
Demokratisierung durch Social Media? [Democratization through social media?] (pp. 259-280). 
Wiesbaden: VS. 

12) Jürgens, P., Stark, B. & Magin, M. (2014). Gefangen in der Filter Bubble? Search Engine Bias und 
Personalisierungsprozesse bei Suchmaschinen [Caught in the filter bubble? Search engine bias and 
personalization of search engines]. In B. Stark, D. Dörr & S. Aufenanger (Eds.), Die 
„Googleisierung“ der Informationssuche. Suchmaschinen zwischen Nutzung und Regulierung 
[The “Googleization“ of information search. Search engines between usage and regulation] (pp. 
98-135). Berlin: de Gruyter. 

11) Stark, B., Magin, M. & Jürgens, P. (2014). Navigieren im Netz. Befunde einer qualitativen und 
quantitativen Nutzerbefragung [Navigating the web. Results of a qualitative and quantitative user 
survey]. In B. Stark, D. Dörr & S. Aufenanger (Eds.), Die „Googleisierung“ der 
Informationssuche. Suchmaschinen zwischen Nutzung und Regulierung [The “Googleization“ of 
information search. Search engines between usage and regulation] (pp. 20-74). Berlin: de 
Gruyter. 

10) Magin, M. (2013). Die „Abflachungsspirale“ – Fakt oder Fiktion? Boulevardisierungstendenzen in der 
Wahlkampfberichterstattung deutscher und österreichischer Tageszeitungen (1949-2006) [The 
„downward spiral“ – fact or fiction? Tabloidization trends in campaign coverage of German and 
Austrian newspapers (1949-2006)]. In T. Roessing & N. Podschuweit (Eds.), Politische 

https://doi.org/10.17174/dcr.v2.11
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Kommunikation in Zeiten des Medienwandels [Political communication in times of media change] 
(pp. 257-287). Berlin: de Gruyter. 

9) Magin, M., Geiß, S. & Stark, B. (2013). Mediale Deutungsmuster für Social Networks – eine Framing-
Analyse [Mass media‘s framing of social networks]. In B. Pfetsch, J. Greyer & J. Trebbe (Eds.), 
MediaPolis – Kommunikation zwischen Boulevard und Parlament [MediaPolis – communication 
between boulevard and parliament] (pp. 187-207). Konstanz: UVK. 

8) Stark, B. & Magin, M. (2013). Boulevardisierungstendenzen deutscher und österreichischer 
Tageszeitungen im Kontext nationaler Marktstrukturen: Eine ländervergleichende Untersuchung 
[Tabloidization trends of German and Austrian newspapers in the context of national market 
structures: a cross-national comparison]. In M. Puppis, M. Künzler & O. Jarren (Eds.), 
Medienstrukturen und Medienperformanz: Forschungsstand und Perspektiven [Media structures 
and media performance: state of research and perspectives] (pp. 401-428). Vienna: Austrian 
Academy of Sciences Press. 

7) Stark, B., Magin, M., Jandura, O., & Maurer, M. (2012). Zur Einführung: Methodische Probleme 
komparativer Kommunikationsforschung und mögliche Lösungsansätze [Introduction: Methodical 
problems of comparative communication studies and possible solution approaches]. In B. Stark, 
M. Magin, O. Jandura, & M. Maurer (Eds.), Methodische Herausforderungen komparativer 
Forschungsansätze [Methodical challenges of comparative research] (pp. 9-17). Cologne: Halem. 

6) Stark, B. & Magin, M. (2012). Methodische Designs ländervergleichender Studien: 
Kommunikationswissenschaftlicher Forschungsstand und Perspektiven [Methodical designs of 
cross-nationally comparative research. State of research and perspectives]. In B. Stark, M. Magin, 
O. Jandura, & M. Maurer (Eds.), Methodische Herausforderungen komparativer 
Forschungsansätze [Methodical challenges of comparative research] (pp. 46-75) Cologne: Halem. 

5) Magin, M. (2011). Von Politikerinnen und anderen Frauen. Geschlechterdarstellungen in 
Tageszeitungen aus Deutschland, Österreich und der Schweiz [Female politicians and other 
women. Gender representations in German, Austrian, and Swiss newspapers]. In J. F. Haschke, & 
A. Moser (Eds.), Politik – Deutsch, Deutsch – Politik. Aktuelle Trends und Forschungsergebnisse. 
Beiträge zur 6. Fachtagung des DFPK [Politics – German, German – Politics. Current trends and 
research results. Contributions at the occasion of the 6th symposium of DFPK] (pp. 179-198). 
Berlin: Frank & Timme. 

4) Magin, M. & Stark, B. (2011). Österreich – Land ohne Leuchttürme? Qualitätszeitungen im 
Spannungsfeld zwischen publizistischer Leistung und strukturellen Zwängen. [Austria – a country 
without lighthouses? Quality newspapers between journalistic performance and structural 
constraints.] In R. Blum, K. Imhof, H. Bonfadelli, & O. Jarren (Eds.), Krise der Leuchttürme 
öffentlicher Kommunikation – Vergangenheit und Zukunft der Qualitätsmedien [Crisis of the 
lighthouses of public discourse – past and future of the quality media] (pp. 97-114). Wiesbaden: 
VS Verlag. 

3) Stark, B. & Magin, M. (2009). Willkommen im “neuen Österreich“! Wolfgang Fellners Vision einer 
Zeitung für die “moderne gebildete Mitte“. [Welcome to “new Austria”! Wolfgang Fellner’s 
vision of a newspaper for modern and educated readers.] In B. Stark & M. Magin (Eds.), Die 
österreichische Medienlandschaft im Umbruch [The changing Austrian media landscape] (pp. 41-
66). Vienna: Austrian Academy of Sciences Press. 

2) Stark, B. & Magin, M. (2009). Einführung. [Introduction.] In B. Stark, & M. Magin (Eds.), Die 
österreichische Medienlandschaft im Umbruch [The changing Austrian media landscape] (pp. 7-
14). Vienna: Austrian Academy of Sciences Press. 

1) Magin, M. (2009). Qualitätszeitungen – das „Rückgrat der politischen Öffentlichkeit“? Ein 
inhaltsanalytischer Vergleich der Qualität deutscher und österreichischer Tageszeitungen. [Quality 
newspapers – a “conditio sine qua non“ for the political discourse? A comparative content analysis 
of the quality of German and Austrian newpapers.] In W. Rodoniklis & D. Zander (Eds.), 
Düsseldorfer Forum politische Kommunikation, Band 4 [Düsseldorfer Forum politische 
Kommunikation, Volume 4] (pp. 37-61). Dusseldorf: Dusseldorf University Press. 

Research Reports 

2) Stark, B., Stegmann, D., Magin, M. & Jürgens, P. (2020). Are Algorithms a Threat to Democracy? The 
Rise of Intermediaries: A Challenge for Public Discourse. Berlin: AlgorithmWatch. 
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https://algorithmwatch.org/wp-content/uploads/2020/05/Governing-Platforms-communications-
study-Stark-May-2020-AlgorithmWatch.pdf 

1) Grøtan, T. O., Fiskvik, J., Haro, P. H., Auran, P. G., Mathisen, B. M., Karlsen, G. H., Magin, M. & 
Brandtzæg, P. B. (2019). På leting etter utenlandsk informasjonspåvirkning. En analyse av det 
norske kommunestyre- og fylkestingsvalget 2019. Rapport. [In search of foreign information 
influence. An analysis of the Norwegian municipal council and county council elections 2019. 
Report.] Trondheim: SINTEF Digital. https://www.regjeringen.no/contentassets/ 
4d850821991746ecbcd9477a475baf73/sintef-rapport_2019-01292_gradering_apen.pdf 

Book Reviews 

6) Magin, M. (2023). Review of F. Oehmer-Pedrazzi, S. H. Kessler, E. Humprecht, K. Sommer & L. 
Castro Herrero (Eds.), Standardisierte Inhaltsanalyse in der Kommunikationswissenschaft – 
Standardized Content Analysis in Communication Research. Publizistik (2023). Published online 
ahead of print. https://doi.org/10.1007/s11616-023-00799-3 

5) Magin, M. (2019). Review of D. Bertel, J. Himmelsbach, C. Krakovsky, B. Metzler, A. Riedl & L. 
Möller (Eds.), Junge Perspektiven auf Partizipation in Geschichte und Gegenwart. Beiträge zur 
ersten under-docs-Fachtagung zu Kommunikation. [Young Perspectives on Participation in 
History and Present. Contributions to the first under-docs Conference on Communication.] (danzig 
& unfried, 2016). Medien Journal 43(2), 67-69. 

4) Magin, M. (2018). Review of M. B. von Rimscha, S. Studer & M. Puppis (Eds.), Methodische Zugänge 
zur Erforschung von Medienstrukturen, Medienorganisationen und Medienstrategien 
[Methodological approaches to the study of media structures, media organizations and media 
strategies] (Nomos, 2016). Publizistik 63(1), 173-175. https://doi.org/10.1007/s11616-017-0394-9 

3) Magin, M. (2015). Review of M. J. Canel & K. Voltmer (Eds.), Comparing Political Communication 
Across Time and Space (Palgrave Macmillan, 2014). Communications – the European Journal of 
Communication 40(3), 376-378. https://doi.org/10.1515/commun-2015-0016 

2) Magin, M. (2013). Review of M. Lünenborg & T. Maier, Gender Media Studies. Eine Einführung 
[Gender media studies. An introduction.] (UVK, 2013). Publizistik 58(4), 444-445. 
https://doi.org/10.1007/s11616-013-0189-6 

1) Magin, M. (2012). Review of C. Riesmeyer & N. Huber, Karriereziel Professorin. Wege und Strategien 
in der Kommunikationswissenschaft [Career goal female professor. Paths and strategies in 
communication science] (Halem, 2012). Publizistik 57(3), 366-367. 
https://doi.org/10.1007/s11616-012-0150-0 

Other Publications in the Academic Community 

5) Schwarzenegger, C. & Magin, M. (2015). Gibt es eine Zukunft mit Vergangenheit? 
Nachwuchsperspektiven in der Kommunikationsgeschichte. [Is there a future with a past? Chances 
for young scholars in communication history.] Aviso 60, 10-11. 

4) Magin, M. & Engesser, S. (2014). Vom Nutzen und Nachteil des Peer Review aus Sicht des 
Nachwuchses. [On advantages and disadvantages of peer review processes from the perspective of 
young scholars.] Aviso 59, 4. 

3) Engesser, S. & Magin, M. (2013). Inhaltliche Förderung. Zur Arbeit der Nachwuchsnetzwerke. [Issue-
related facilitation. On the work of young scholars’ networks.] Aviso 57, 19. 

2) Engesser, S. & Magin, M. (2012). Die Zufriedenheit des kommunikationswissenschaftlichen 
Nachwuchses liegt in der Hand der Professoren. [The satisfaction of young communication 
scholars lies in the hands of the professors] Aviso 55, 16. 

1) Magin, M. & Engesser, S. (2011). Information und Vernetzung. Überlegungen zum Amt der 
Nachwuchssprecher. [Information and networking. Reflections on the representatives of young 
scholars in the German Communication Association.] Aviso 53, 23. 

https://algorithmwatch.org/wp-content/uploads/2020/05/Governing-Platforms-communications-study-Stark-May-2020-AlgorithmWatch.pdf
https://algorithmwatch.org/wp-content/uploads/2020/05/Governing-Platforms-communications-study-Stark-May-2020-AlgorithmWatch.pdf
https://www.regjeringen.no/contentassets/4d850821991746ecbcd9477a475baf73/sintef-rapport_2019-01292_gradering_apen.pdf
https://www.regjeringen.no/contentassets/4d850821991746ecbcd9477a475baf73/sintef-rapport_2019-01292_gradering_apen.pdf
https://doi.org/10.1007/s11616-023-00799-3
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Talks at Academic Conferences 
(*with peer review) 

125) Larsson, A. O., Magin, M. & Skogerbø, E. (accepted). Preaching Beyond the Digital Choir? Assessing 
the drivers of political post engagement across Twitter, Facebook and Instagram. Norwegian Media 
Researcher Conference, Ålesund, 17-18 October 2024. 

124) *Riedl, A., Geiß, S., Magin, M., Jandura, O. & Stark, B. (2024). Do journalists’ ideologies translate 
into partisan reporting? The limits of bias and the limits of countermechanisms. ECREA’s 10th 
European Communication Conference “Communication & social (dis)order”, Ljubljana, 24-27 
September 2024. 

128) *Larsson, A. O., Tønnesen, H., Magin, M. & Skogerbø, E. (2024). Calls to (what kind of?) action – 
Political actors’ strategies on three social media platforms. 74th Annual ICA Conference 
“Communication and Global Human Rights”, Gold Cost, 20-24 June 2024 May. 

127) *Skogerbø, E., Magin, M., Haßler, J. & Larsson, A. O. (2024). Walking the line of the double bind: 
Women and men politicians’ gendered self-presentations on social media – a comparison between 
Germany and Norway. 74th Annual ICA Conference “Communication and Global Human Rights”, 
Gold Cost, 20-24 June 2024 May. 

126) *Rivas-de-Roca, R., Magin, M., Jandura, O. & Bröckerbaum, H. (2024). Reporting speakers in local 
media: A comparative study of the news content diversity in Norway, Spain and the UK. XXX 
Congreso Internacional de la Sociedad Española de Periodística (SEP, Spanish Association of 
Journalism Studies), Aranjuez, 6-7 June 2024. 

125) Riedl, A., Geiß, S., Magin, M., Stark, B. & Jandura, O. (2023). Leftist Coverage From Leftist 
Journalists? Effects of journalists’ political orientation on neutrality, partisan source selection and 
value frames. POLKOM konferansen 2023, Oslo, 5 December 2023. 

124) *Tønnesen, H., Bene, M., Haßler, J., Larsson, A. O., Magin, M., Skogerbø, E. & Wurst, A.-K. (2023). 
A Three-Country Study on the Impact of Policy Issues on Facebook Reactions. APSA (American 
Political Science Association) 2023 Annual Meeting, Los Angeles, 31 August-3 September 2023. 

123) *Haßler, J., Magin, M., Larsson. A. O. & Skogerbø, E. (2023). Shaped by gender stereotypes? 
Comparing the election campaigns on Facebook and Instagram by female and male top politicians 
in Norway and Germany. ECREA Political Communication Conference 2023 “Navigating the Noise: 
Effective Communication for Solving Political Problems”, Berlin, 31 August-1 September 2023. 

122) *Larsson, A. O., Tønnesen, H., Skogerbø, E. & Magin, M. (2023). Informing, mobilizing and 
interacting – A cross-platform study of parties on social media during the 2021 Norwegian elections. 
ECREA Political Communication Conference 2023 “Navigating the Noise: Effective 
Communication for Solving Political Problems”, Berlin, 31 August-1 September 2023. 

121) *Magin, M., Larsson, A. O., Skogerbø, E. & Tønnesen, H. (2023). Who’s afraid of populism? The 
strategic use of populist communication by Norwegian parties on social media during the 2021 
election campaign. ECREA Political Communication Conference 2023 “Navigating the Noise: 
Effective Communication for Solving Political Problems”, Berlin, 31 August-1 September 2023. 

120) *Magin, M., Haßler, J., Larsson, A. O. & Skogerbø, E. (2023). Shaped by gender stereotypes? 
Comparing the election campaigns on Facebook and Instagram by female and male top politicians 
in Norway and Germany. NordMedia 2023, Bergen, 16-18 August 2023. 

119) *Tønnesen, H., Bene, M., Haßler, J., Larsson, A. O., Magin, M., Skogerbø, E. & Wurst, A.-K. (2023). 
Between Anger and Love. A Multi-Level Study on the Impact of Policy Issues on User Reactions in 
National Election Campaigns on Facebook in Germany, Hungary, and Norway. 73rd Annual ICA 
Conference “Reclaiming Authenticity in Communication”, Toronto, 25-29 May 2023. 

118) *Magin, M., Larsson, A. O., Tønnesen, H. & Skogerbø, E. (2022). Who’s afraid of populism? The use 
of populist communication by parties and politicians on Facebook and Instagram during the 
Norwegian election campaign 2021. Symposium “Democracy and Digital Disintegration: Actors, 
Platforms, Citizens”, Stockholm, 10 November 2022. 

117) *Bene, M., Magin, M., Haßler, J., Russmann, U., Lilleker, D., Kruschinski, S., Jackson, D., Fenoll, V., 
Farkas, X., Baranowski, P. & Balaban, D. (2022). Populism in context. A cross-country investigation 
of the Facebook usage of populist appeals during the 2019 European Parliament elections. 
#AoIR2022 Conference “De-colonising the Internet”, Dublin, 2-5 November 2022. 

116) *Magin, M., Tønnesen, H., Larsson, A. O. & Skogerbø, E. (2022). Issue ownership in the 2021 
Norwegian election: parties and candidates on Facebook and Instagram. ECREA’s 9th European 
Communication Conference “Rethink Impact”, Aarhus, 19-22 October 2022. 
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115) *Russmann, U., Lilleker, D., Bene, M., Farkas, X., Haßler, J., Jackson, D., Kruschinski, S., Larsson, A. 
O., Magin, M. & Veneti, A. (2022). Liking, sharing or commenting – how different imagery evoke 
different audience responses on Facebook during elections. ECREA’s 9th European Communication 
Conference “Rethink Impact”, Aarhus, 19-22 October 2022. 

114) Larsson, A. O., Tønnesen, H., Magin, M. & Skogerbø, E. (2022). Prioritizing platforms – detailing 
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Publications 
*with peer review 

*Engesser, S. & Magin, M. (2014). Die Arbeitszufriedenheit des kommunikations- und 
medienwissenschaftlichen Nachwuchses. [Job satisfaction of young scholars in Communication 
and Media Studies.] Publizistik 59(3), 307-334. https://doi.org/10.1007/s11616-014-0210-8 

Engesser, S. & Magin, M. (2012). Die Zufriedenheit des kommunikationswissenschaftlichen 
Nachwuchses liegt in der Hand der Professoren. [The satisfaction of young communication 
scholars lies in the hands of the professors.] Aviso 55, 16. 

*Hakel, K. & Magin, M. (under review). The Impact of Professional Development Training on Faculty’s 
Integration of Universal Design for Learning in Daily Teaching Practices. International Journal of 
Inclusive Education (submitted: December 2023). 

*Magin, M. (2024). Bursting the belief in filter bubbles. A single class activity to enhance critical 
thinking on algorithmic personalization. Communication Teacher. Published online ahead of print. 
https://doi.org/10.1080/17404622.2024.2367766 

Magin, M. & Engesser, S. (2014). Vom Nutzen und Nachteil des Peer Review aus Sicht des 
Nachwuchses. [On advantages and disadvantages of peer review processes from the perspective of 
young scholars.] Aviso 59, 4. 

Sætaberget A. L. & Ekern, I. (2023). Kunstig intelligens fører til at eksamen må endres: – Vi trenger en ny 
diskusjon om vurderingsformer. [Artificial intelligence means that exams must change: – We need 
a new discussion about forms of assessment.] Under Dusken, 18th April 2023 (pp. 6-9). 
Contribution of M. Magin: Interviewee. 
https://underdusken.no/files/2023/04/18/UD6%20WEB.pdf 

Presentations and Discussion Inputs 

Engesser, S. & Magin, M. (2012). Der kommunikationswissenschaftliche Nachwuchs im deutschsprachigen 
Raum: Situation, Bedürfnisse und Erwartungen [Young scholars in the German speaking countries: 
situation, needs, and expectations]. 57th Annual Conference of the German Communication 
Association (DGPuK) “MediaPolis: Kommunikation zwischen Boulevard und Parliament” 
[“MediaPolis: Communication between boulevard and parliament”], Berlin, 16-18 May 2012. 

Forseth, U., Magin, M. & Åm, H. (2021). Exam practices – examples and experiences. Discussion forum: 
Teaching as a collective practice. NTNU, Department of Sociology and Political Science, 3 
November 2021. 

Goldberg, A., Geiß, S. & Magin, M. (2024). Course evaluation survey. Cake lunch, Department of 
Sociology and Political Science, NTNU, Trondheim, 18 January 2024. 

Hakel, K. & Magin, M. (2023). Inkluderende læringsmiljø. Hva skal til for en systematisk implementering i 
fagmiljøer ved NTNU? NTNU Læringsnettverk, Trondheim, 19 October 2023. 

Magin, M. (accepted). Fremme studentenes eierskap til læring ved å gi dem medansvar for emnedesign. 
[Promoting student ownership of learning by giving them co-responsibility for course design.] 
NTNU Læringsfestivalen digital 2024, Trondheim, 19-20 November 2024. 

Magin, M. (2024). “The spiral of inquiry” – et praktisk verktøy for systematisk, langsiktig utvikling av 
studieprogram. NTNU Læringsfestivalen 2024, Trondheim, 27-28 May 2024. 

Magin, M. (2023). Hvordan stimulere studentenes forståelse av forholdet mellom teori og empiri? [How to 
stimulate students’ understanding of the relationship between theory and empirics.] NTNU 
Læringsfestivalen 2023, Trondheim, 8-9 May 2023. 

Magin, M. (2022). Challenges with methods education in the master program in Media, Communication  
and Information Technology (MKI). Staff meeting on methods teaching at the Department of 
Sociology and Political Science, NTNU, 9 June 2022. 

Magin, M. (2020). Digital teaching – thoughts and experiences. Discussion forum: Teaching as a collective 
practice. NTNU, Department of Sociology and Political Science, 12 October 2020. 

https://doi.org/10.1007/s11616-014-0210-8
https://doi.org/10.1080/17404622.2024.2367766
https://underdusken.no/files/2023/04/18/UD6%20WEB.pdf
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Magin, M. (2020). Experiences with digital teaching during the Covid-19 pandemic. Session on How to best 
continue organizing digital education @ ISS, given the C1 scenario. Department Seminar (digital), 
NTNU, Department of Sociology and Political Science, 28 May 2020. 

Magin, M. & Engesser, S. (2016). Arbeitsplatz Hochschule – zwischen Promotion und Prekariat. 
Ausgewählte Ergebnisse der Befragung des kommunikations- und medienwissenschaftlichen 
Nachwuchses. [Workplace university – between PhD and precariat. Selected results of a survey on 
young scholars in communication and media studies.] 3rd Bi-Annual Conference of Young Scholars 
of the German Communication Association (DGPuK), Mainz, 8-10 September 2016. 

Magin, M., Goldberg, A. & Geiß, S. (2024). Hva synes studentene? Et nytt spørreskjema som metode for 
studentevalueringer. NTNU Læringsfestivalen 2024, Trondheim, 27-28 May 2024. 

Magin, M. & Hakel, K. (2023). Universell utforming av undervisning og vurdering – hva skal til for å få det 
realisert? [Universal design of teaching and evaluation – what does it take to make it happen?] 
NTNU Læringsfestivalen digital 2023, Trondheim, 28-29 November 2023. 

Magin, M. & Vestberg, N. L. (2023). Rundebord: Hva betyr arbeidslivsrelevans i disiplinfagene i 
humaniora og samfunnsvitenskap? [Roundtable: What does job relevance mean in study programs 
in humanities and social sciences?] NTNU Læringsfestivalen 2023, Trondheim, 8-9 May 2023. 

Workshops and Discussions 

Magin, M./teaching forum (2024). Academic writing training for students. Workshop at Department 
Seminar, NTNU, Department of Sociology and Political Science, 19 April 2024. 

Forseth, U., Magin, M. & Åm, H. (2022). Routines and practices of supervising master students. 
Workshop at Department Seminar, NTNU, Department of Sociology and Political Science, 19 
May 2022. 

Forseth, U., Magin, M., Åm, H. (since 2021) & Stachowski, J. (since 2023). Discussion forum: Teaching 
as a collective practice. NTNU, Department of Sociology and Political Science. 
Goal: Providing an informal arena for regular discussion, exchange of experiences and collegial 
support in teaching. Examples of topics discussed so far: 
- A new questionnaire for student evaluation surveys – discussion of draft version 
- Academic writing training for students 
- AI for academic writing. Using ChatGTP in teaching and assessment with undergraduate 

social scientists 
- AI and teaching 
- Digital teaching 
- Digital tools for teaching and learning 
- Exam practices 
- Interactive teaching methods 
- Lectures as a teaching form: what and how much can we teach in a lecture? 
- Master students: independency and choice of topic for the master thesis 
- Research-based teaching 
- Supervision 
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Popular Science Publications 

10) Geiß, S. & Magin, M. (2023). “Many shades of red”: Trondheim etter Ottervik-epoken. [“Many 
shades of red”: Trondheim after the Ottervik era.] In B. Kalsnes, K. Raknes & A. O. Larsson 
(Eds.), Valganalyse 2023. [Election analysis 2023.] 
https://www.kristiania.no/forskning/forskningsgrupper/polcom/Valganalyse2023/manyshadesofred
/ 

9) NTNU (2022). Hva er splittelsen og konspirasjonsteoriene i ferd med å gjøre med USA? En podcast 
med J. L. Bailey, A. Dyrendal og M. Magin. [What are the divisions and conspiracy theories 
about to do with the United States? A podcast with J. L. Bailey, A. Dyrendal, and M. Magin.] 
https://open.spotify.com/episode/4j2RQ3gBULHRYuj9r8waNk?si=mjp1RycuQgyn44VUx29QQg
&utm_source=copy-link&nd=1 

8) Magin, M. (2021). Hva skjer når algoritmene personaliseres: Fanges vi av filterbobler og ekkokamre? 
[What happens when algorithms are personalized: Are we caught by filter bubbles and echo 
chambers?] In A. Krokan, H. Syse, G. Øyen & M. Rolfsen (Eds.), Den digitale hverdagen. [The 
digital everyday.] Trondheim: Norges tekniske vitenskapsakademi. 

7) Tønnesen, H., Reutter, L. & Magin, M. (2021). Når alt vi gjør registreres og systematiseres: Stordata i 
hverdagen. [When everything we do is registered and systematized: Big Data in everyday life.] In 
A. Krokan, H. Syse, G. Øyen & M. Rolfsen (Eds.), Den digitale hverdagen. [The digital 
everyday.] Trondheim: Norges tekniske vitenskapsakademi. 

6) Bil-Jaruzelska, A., de Wilde, P., Magin, M., Maurer, P., Özdemir, S. & Rasch, A. (Eds.) (since 2019). 
Blog @realSocialMedia by Trondheim Analytica. https://www.ntnu.no/blogger/realsocialmedia/ 

5) Magin, M. (2020). Why Data Tracking Provides a Much Less Accurate Picture of Media Exposure than 
Often Assumed. @realSocialMedia, 27th May 2020. https://www.ntnu.no/blogger/ 
realsocialmedia/2020/05/27/why-data-tracking-provides-a-much-less-accurate-picture-of-media-
exposure-than-often-assumed/ 

4) Magin, M. (2019). Why Social Media Data Don’t Tell Us Very Much About Public Opinion. 
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