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Offentlichkeit im Internet [On the way to the “I-democracy: political public sphere on the internet].
20™ Anniversary Conference of the Institute for Comparative Media and Communication Studies
along with the 4th Research Conference of the Austrian Research Association — Working Group on
Democracy and the 2014 Workshop of the Network Media Structures “Changing Media — Changing
Democracy? Exploring the Democratic Potential of Social Media”. Vienna, 6-7 November 2014.

40) *Stark, B., Pascal, J. & Magin, M. (2014). “Fiir mich ist Google cigentlich das Internet“. Die
Auswirkungen technischer Selektionsmechanismen auf das Informationsmanage-ment der Nutzer
[ “From my point of view, Google is the internet”. The effects of technical selection mechanisms on
the users’ information management]. 59" Annual Conference of the German Communication
Association (DGPuK) ,,Digitale Offentlichkeit(en)” [“Digital public sphere(s)”]. Passau, 28-30 May
2014.

39) *Magin, M. & Russmann, U. (2014). Politische Partizipation auf Facebook? Eine Analyse der
politischen Diskurse auf den Facebook-Seiten deutscher und osterreichischer Parteien [Political
participation on Facebook? An analysis of political discourses on the Facebook pages of German and
Austrian political parties]. 59 Annual Conference of the German Communication Association
(DGPuK) “Digitale Offentlichkeit(en)” [“Digital public sphere(s)”]. Passau, 28-30 May 2014.

38) *Klinger, U., Magin, M. & Wallner, C. (2014). Making Norms and Values Visible: Reflections on Media
Policy Research. 64" Annual ICA Conference “Communication and ’the Good Life’”, Seattle, 22-26
May 2014.

37) *Jiirgens, P., Stark, B. & Magin, M. (2014). Measuring Algorithm-Induced Fragmentation. 64™ Annual
ICA Conference “Communication and "the Good Life’”, Seattle, 22-26 May 2014.

36) *Schuster, S., Dorr, D., Jiirgens, P., Stark, B. & Magin, M. (2014). Neutralitdt, Transparenz,
Kompetenz: Medienrechtliche Ansatzpunkte fiir eine Neuregulierung des Suchmaschinenmarktes
[Neutrality, transparency, competence: new starting points for regulating the search engine market
from a media law perspective]. Annual Conference of the Communication and Policy Section and
the Computer Mediated Communciation Section of the German Communication Association
(DGPuK), and the Political Communication Section of the Swiss Association of Communication and
Media Science (SGKM) ,,Kommunikationspolitik und Medienregulierung in der digitalen
Gesellschaft” [“Communication policy and media regulation in times of digitization”], Berlin, 6-8
February 2014.

35) *Stark, B., Jiirgens, P. & Magin, M. (2014). Research for Empowerment: Technology, Media Literacy
and Regulation. COST Conference “The future of audience research: Agenda, theory and societal
significance”, Ljubljana, 5-7 Februar 2014.

34) Magin, M. & Stark, B. (2013). Attention, please! Tabloidization trends in German and Austrian
newspapers. Conference on “Aesthetic Attention: Theories, Models, Perspectives”, Mainz, 22-23
November 2013.

33) *Jiirgens, P., Stark, B. & Magin, M. (2013). Identifikation und Messung algorithmischer
Personalisierungseffekte am Beispiel von Google-Trefferlisten [Identification and measurement of
algorithmic personalization effects — the example of Google’s search engine result pages]. Annual
Conference of the Computer Mediated Communication Section of the German Communication
Association ,,Digital Methods — Innovative Ansétze zur Analyse 6ffentlicher Kommunikation im
Internet” [“Digital methods — innovative approaches to the analysis of public communication on the
internet”], Vienna, 7-9 November 2013.

32) *Magin, M., Stark, B. & Jiirgens, P. (2013). ,,Ich erwarte da schon eine neutrale Sicht. * Méglichkeiten
der Internetregulierung unter Nutzerbeteiligung am Beispiel von Suchmaschinen [“Yes, I expect a
neutral perspective. “ Opportunities of user participation in internet regulation — the example of
search engines]. Workshop of the Network Media Structures, Munich, 18-19 October 2013.

31) *Magin, M. (2013). The decline of media performance — myth or reality? A cross-national comparison
of German and Austrian newspapers (1949-2009). 63" Annual ICA Conference “Challenging
Communication Research”, London, 17-21 Juni 2013

30) *Stark, B., Magin, M., Jirgens, P. & GeiB}, S. (2012). Grassroots-Demokratie via Twitter? Wie die
Protestbewegung gegen Stuttgart 21 twitterte und was die Medien daraus machten. [Grassroots
democracy via Twitter? How the protest movement twittered against Stuttgart 21 and how the media
covered the protests]. Media Symposium 2012 “Demokratisierung durch Social Media?”
[“Democratization through social media?”’], Zurich, 15-17 November 2012.
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29) *Weichselbaum, P. & Magin, M. (2012). How Does a Migrant Turn into a Stranger? The Linguistic
Construction of Strangeness and Familiarity in the German Weekly “Der Spiegel” (1947-2010).
ECREA’s 4" European Communication Conference “Social Media and Global Voices”, Istanbul,
24-27 October 2012.

28) *Geil, S., Stark, B. & Magin, M. (2012). The Facebook Revolution? Mass Media’s Fiction of the Role
of Social Media in the Arab Uprisings of 2011. ECREA’s 4" European Communication Conference
“Social Media and Global Voices”, Istanbul, 24-27 October 2012.

27) *Magin, M. & Gruber, O. (2012). Langfristigkeit als methodische Herausforderung. Ein
Mapfnahmenkatalog zur Qualitdtssicherung in Inhaltsanalysen [Longitudinality as methodological
challenge. Quality management in content analyses]. 14" Annual Conference of the Methods
Section of the German Communication Association “Fortschritte in der Inhaltsanalyse* [“Advances
in content analysis*], Zurich, 27-29 September 2012.

26) Magin, M. (2012). Schreibwerkstatt: Wie schreibe ich ein Abstract? [Writing workshop: How to write
and abstract.] 1st Conference of Young Scholars of the German Communication Association,
Mainz, 13-15 September 2012.

25) *Magin, M. (2012). Tabloidization Trends in German and Austrian Newspapers in the Context of
National Market Structures. A Cross-national Comparative Study. 62" Annual ICA Conference
“Communication and Community”, Phoenix (AZ), 24-28 May 2012.

24) *Stark, B. & Magin, M. (2012). Tabloidized Campaign Coverage? A Comparative Analysis of German
and Austrian Newspapers (1949-2006). 62" Annual ICA Conference “Communication and
Community”, Phoenix (AZ), 24-28 May 2012.

23) Engesser, S. & Magin, M. (2012). Der kommunikationswissenschaftliche Nachwuchs im
deutschsprachigen Raum: Situation, Bediirfnisse und Erwartungen [Young scholars in the German
speaking countries: situation, needs, and expectations]. 57th Annual Conference of the German
Communication Association (DGPuK) “MediaPolis: Kommunikation zwischen Boulevard und
Parliament” [“MediaPolis: Communication between boulevard and parliament”], Berlin, 16-18 May
2012.

22) *Magin, M., GeiB, S. & Stark, B. (2012). Das Framing von Social Media in Online- und Offline-
Medien. Zur Diskrepanz zwischen medialer Vision und Nutzung [The framing of social media in
online and offline media. On the discrepancy between vision and actual usage]. 57" Annual
Conference of the German Communication Association (DGPuK) ,,MediaPolis: Kommunikation
zwischen Boulevard und Parlament” [“MediaPolis: Communication between boulevard and
parliament™], Berlin, 16-18 May 2012.

21) *Magin, M. (2012). Die ,, Abflachungsspirale“ — Fakt oder Fiktion? Boulevardisierungs-tendenzen in
der Wahlkampfberichterstattung deutscher und osterreichischer Elitezeitungen (1949-2006) [The
,,downward spiral “ — fact or fiction? Tabloidization trends in campaign coverage of German and
Austrian newspapers (1949-2006)]. 57" Annual Conference of the German Communication
Association (DGPuK) ,,MediaPolis: Kommunikation zwischen Boulevard und Parlament”
[“MediaPolis: Communication between boulevard and parliament”], Berlin, 16-18 May 2012.

20) *Magin, M. & Weichselbaum, P. (2012). Gastarbeiter — Asylbewerber — Immigranten. Die sprachliche
Konzeption von Fremdheit und Néihe in der deutschen Presse (1955-2004) [Gastarbeiter — asylum
seeker — immigrant. The linguistic construction of strangeness and closeness in the German press
(1955-2004)]. 57" Annual Conference of the German Communication Association (DGPuK)
“MediaPolis: Kommunikation zwischen Boulevard und Parlament” [“MediaPolis: Communication
between boulevard and parliament™], Berlin, 16-18 May 2012.

19) *Magin, M. & Seethaler, J. (2012). Lebensverlingernde Sozialhilfe? Der Einfluss der Presseforderung
auf die lokale und regionale Pressevielfalt in Osterreich (1975-2008) [Life-extending state benefit?
The influence of press subsidies on the local and regional diversity of the press in Austria (1975-
2008)]. Annual Conference of the Communication History Section of the German Communication
Association (DGPuK) “Studies on the local media and communication history”, Bamberg, 19-20
January 2012.

18) *Magin, M. (2011). Entkoppelt und personalisiert? Strukturelle und situative Einflussfaktoren auf die
Wahlkampfberichterstattung deutscher und osterreichischer Tageszeitungen (1949-20006)
[Decoupled and personalized? Structural and situational influence factors on the campaign
coverage of German and Austrian newspapers (1949-2006)]. 3 Common Congress of Sociology of
the DGS, OGS, and SGS “New Structural Transformation of the Public Sphere”, Innsbruck, 29
September — 1 October 2011.
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17) *Magin, M. (2011). An Exception to the Rule? Portrayals of Female Politicians in German, Austrian,
and Swiss Newspapers. IAMCR Conference 2011 ,,Cities, Connectivity and Creativity®, Istanbul,
13-17 July 2011.

16) *Stark, B. & Magin, M. (2011). How media structures shape tabloidisation: An analysis of Austrian and
German newspapers. IAMCR Conference 2011 ,,Cities, Connectivity and Creativity®, Istanbul, 13-
17 July 2011 (with B. Stark).

15) *Magin, M. (2010). Factors of influence on campaign coverage. A cross-national and long-term
analysis of German and Austrian newspapers (1949-2006). ECREA’s 3rd European Communication
Conference “Transcultural Communication — Intercultural Comparisons”, Hamburg, 12-15 October
2010.

14) *Kinnebrock, S., Magin, M. & Stark, B. (2010). Puzzling Gender differently? A comparative study of
newspaper coverage in Austria, Germany and Switzerland. ECREA’s 3rd European Communication
Conference “Transcultural Communication — Intercultural Comparisons”, Hamburg, 12-15 October
2010.

13) *Stark, B. & Magin, M. (2010). Methodische Designs lindervergleichender Studien.
Kommunikationswissenschaftlicher Forschungsstand und Perspektiven [Methodical designs of
cross-nationally comparative research. State of research and perspectives]. 12" Annual Conference
of the Methods Section of the German Communication Association (DGPuK) “Methodical
challenges of comparative research”, Vienna, 23-25 September 2010.

12) *Magin, M. (2010). Wahlkampfberichterstattung im Spannungsfeld von Politik, Medien und
Journalismus. Eine Analyse von Tageszeitungen in Deutschland und Osterreich (1949-2006)
[Campaign coverage between politics, media, and journalism. An analysis of newspapers in
Germany and Austria (1949-2006)]. Workshop of the Network Media Structures “Transformations
and discourses of mass media — consequences for media structures and research on it”, Dusseldorf,
17-18 September 2010.

11) Magin, M. (2010). Einflussfaktoren auf die Wahlkampfberichterstattung im Wandel. Eine Analyse am
Beispiel deutscher und osterreichischer Tageszeitungen (1949-2006) [Factors of influence on
campaign coverage in the course of time. An analysis of German and Austrian newspapers (1949-
2006)]. 2" NapoKo Colloquium for Young Scholars in Political Communication, Vienna, 10-12
June 2010.

10) *Magin, M. (2010). Gleicher als andere? Geschlechterinszenierungen von PolitikerInnen in
Tageszeitungen aus Deutschland, Osterreich und der Schweiz [More equal than others? Gender
representations of female politicians in German, Austrian, and Swiss newspapers]. 6. Dusseldorfer
Forum politische Kommunikation (DFPK), Dusseldorf, 8-10 April 2010.

9) *Stark, B., Kinnebrock, S. & Magin, M. (2009). Nationale Journalismuskulturen und die mediale
Konstruktion von Geschlecht. Eine komparative Analyse der Printberichterstattung in Deutschland,
Osterreich und der Schweiz [National journalism cultures and the construction of Gender in the
mass media. A comparative analysis of German, Austrian, and Swiss newspapers]. 54™ Annual
Conference of the German Communication Association (DGPuK) “Media Culture in Change”,
Bremen, 29 April-1 May 2009.

8) *Magin, M. & Stark, B. (2008). Osterreich — Land ohne Leuchttiirme? Qualititszeitungen im
Spannungsfeld zwischen publizistischer Leistung und strukturellen Zwdngen [Austria — country
without lighthouses? Quality newspapers between journalistic performance and structural
constraints]. Media Symposium 2008 “Crisis of the lighthouses of public discourse — past and future
of the quality media”, Zurich, 20-22 November 2008.

7) *Magin, M. (2008). Wahlkampf in Deutschland und Osterreich: Wie lassen sich Unterschiede in der
Berichterstattung erkldren? [Election campaigns in Germany and Austria: How can diffences in the
campaign coverage be explained?]. Colloquium of media history for graduates and young scholars,
Wittenberg, 10-11 October 2008.

6) Magin, M. (2008). Wie unterscheidet sich die Wahlkampfberichterstattung deutscher und
osterreichischer Tageszeitungen und wie lassen sich die Unterschiede erkliren? [How does the
campaign coverage in German and Austrian newspapers differ and how can the differences be
explained?]. 6™ NapoKo Workshop for the presentation of current theses and research projects,
Landau, 4-6 July 2008.

5) *Magin, M. (2008). Qualitiitszeitungen — das “Riickgrat der politischen Offentlichkeit*? Ein
inhaltsanalytischer Vergleich deutscher und osterreichischer Tageszeitungen [Quality newspapers —
a “conditio sine qua non “ for political discourse? A comparative content analysis of the quality of
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German and Austrian newpapers]. 4™ Dusseldorfer Forum politische Kommunikation (DFPK),
Dusseldorf, 4-6 April 2008.

4) Magin, M. (2008). Wie stark beeinflussen politische, mediale und gesellschaftliche Faktoren die
Wahlkampfberichterstattung? Hypothesen zu einer Inhaltsanalyse deutscher und osterreichischer
Tageszeitungen [Political, medial, and social influences on campaign coverage. Hypotheses for
a content analysis of German and Austrian newspapers]. 5™ NapoKo Workshop for the presentation
of current theses and research projects, Munich, 14 February 2008.

3) Magin, M. (2007). Political Structures as Indicators of Political Cultures? A Comparison between
Austrian and German Campaign Coverage. 3rd International Summer Academy “Political
Consulting and Strategic Campaign Communication”, Bruchsal, 25-29 September 2007.

2) *Magin, M. (2007). German and Austrian election campaigns — Mirrors of their political cultures?
International Summer School “Political Communication and Electoral Behavior”, Milan, 2-6 July
2007.

1) *Magin, M. (20006). Die Darstellung familialer Lebensformen in deutschen Daily Soaps. [Families in
German daily soaps]. Symposium of the Mainz Alumni Foundation “The measurement of
communication quality”, Mainz, 23 June 2006.
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Teaching-Related Publications

Publications
*with peer review

*Engesser, S. & Magin, M. (2014). Die Arbeitszufriedenheit des kommunikations- und
medienwissenschaftlichen Nachwuchses. [Job satisfaction of young scholars in Communication
and Media Studies.] Publizistik 59(3), 307-334. https://doi.org/10.1007/s11616-014-0210-8

Engesser, S. & Magin, M. (2012). Die Zufriedenheit des kommunikationswissenschaftlichen
Nachwuchses liegt in der Hand der Professoren. [The satisfaction of young communication
scholars lies in the hands of the professors.] Aviso 55, 16.

*Hakel, K. & Magin, M. (under review). The Impact of Professional Development Training on Faculty’s
Integration of Universal Design for Learning in Daily Teaching Practices. International Journal of
Inclusive Education (submitted: December 2023).

*Magin, M. (2024). Bursting the belief in filter bubbles. A single class activity to enhance critical
thinking on algorithmic personalization. Communication Teacher. Published online ahead of print.
https://doi.org/10.1080/17404622.2024.2367766

Magin, M. & Engesser, S. (2014). Vom Nutzen und Nachteil des Peer Review aus Sicht des
Nachwuchses. [On advantages and disadvantages of peer review processes from the perspective of
young scholars.] Aviso 59, 4.

Sataberget A. L. & Ekern, I. (2023). Kunstig intelligens forer til at eksamen ma endres: — Vi trenger en ny
diskusjon om vurderingsformer. [Artificial intelligence means that exams must change: — We need
a new discussion about forms of assessment.] Under Dusken, 18" April 2023 (pp. 6-9).
Contribution of M. Magin: Interviewee.
https://underdusken.no/files/2023/04/18/UD6%20WEB.pdf

Presentations and Discussion Inputs

Engesser, S. & Magin, M. (2012). Der kommunikationswissenschaftliche Nachwuchs im deutschsprachigen
Raum: Situation, Bediirfnisse und Erwartungen [Young scholars in the German speaking countries:
situation, needs, and expectations]. 57th Annual Conference of the German Communication
Association (DGPuK) “MediaPolis: Kommunikation zwischen Boulevard und Parliament”
[“MediaPolis: Communication between boulevard and parliament™], Berlin, 16-18 May 2012.

Forseth, U., Magin, M. & Am, H. (2021). Exam practices — examples and experiences. Discussion forum:
Teaching as a collective practice. NTNU, Department of Sociology and Political Science, 3
November 2021.

Goldberg, A., Geil}, S. & Magin, M. (2024). Course evaluation survey. Cake lunch, Department of
Sociology and Political Science, NTNU, Trondheim, 18 January 2024.

Hakel, K. & Magin, M. (2023). Inkluderende lceringsmiljo. Hva skal til for en systematisk implementering i
fagmiljoer ved NTNU? NTNU Laringsnettverk, Trondheim, 19 October 2023.

Magin, M. (accepted). Fremme studentenes eierskap til leering ved d gi dem medansvar for emnedesign.
[Promoting student ownership of learning by giving them co-responsibility for course design.]
NTNU Leringsfestivalen digital 2024, Trondheim, 19-20 November 2024.

Magin, M. (2024). “The spiral of inquiry” — et praktisk verktoy for systematisk, langsiktig utvikling av
studieprogram. NTNU Learingsfestivalen 2024, Trondheim, 27-28 May 2024.

Magin, M. (2023). Hvordan stimulere studentenes forstdelse av forholdet mellom teori og empiri? [How to
stimulate students’ understanding of the relationship between theory and empirics.] NTNU
Leeringsfestivalen 2023, Trondheim, 8-9 May 2023.

Magin, M. (2022). Challenges with methods education in the master program in Media, Communication
and Information Technology (MKI). Staff meeting on methods teaching at the Department of
Sociology and Political Science, NTNU, 9 June 2022.

Magin, M. (2020). Digital teaching — thoughts and experiences. Discussion forum: Teaching as a collective
practice. NTNU, Department of Sociology and Political Science, 12 October 2020.
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https://doi.org/10.1080/17404622.2024.2367766
https://underdusken.no/files/2023/04/18/UD6%20WEB.pdf

Magin, M. (2020). Experiences with digital teaching during the Covid-19 pandemic. Session on How to best
continue organizing digital education @ ISS, given the C1 scenario. Department Seminar (digital),
NTNU, Department of Sociology and Political Science, 28 May 2020.

Magin, M. & Engesser, S. (2016). Arbeitsplatz Hochschule — zwischen Promotion und Prekariat.
Ausgewihlte Ergebnisse der Befragung des kommunikations- und medienwissenschaftlichen
Nachwuchses. [Workplace university — between PhD and precariat. Selected results of a survey on
young scholars in communication and media studies.] 3rd Bi-Annual Conference of Young Scholars
of the German Communication Association (DGPuK), Mainz, 8-10 September 2016.

Magin, M., Goldberg, A. & GeiB, S. (2024). Hva synes studentene? Et nytt sporreskjema som metode for
studentevalueringer. NTNU Laringsfestivalen 2024, Trondheim, 27-28 May 2024.

Magin, M. & Hakel, K. (2023). Universell utforming av undervisning og vurdering — hva skal til for d fd det
realisert? [Universal design of teaching and evaluation — what does it take to make it happen?]
NTNU Leringsfestivalen digital 2023, Trondheim, 28-29 November 2023.

Magin, M. & Vestberg, N. L. (2023). Rundebord: Hva betyr arbeidslivsrelevans i disiplinfagene i
humaniora og samfunnsvitenskap? [Roundtable: What does job relevance mean in study programs
in humanities and social sciences?] NTNU Laringsfestivalen 2023, Trondheim, 8-9 May 2023.

Workshops and Discussions

Magin, M./teaching forum (2024). Academic writing training for students. Workshop at Department
Seminar, NTNU, Department of Sociology and Political Science, 19 April 2024.
Forseth, U., Magin, M. & Am, H. (2022). Routines and practices of supervising master students.
Workshop at Department Seminar, NTNU, Department of Sociology and Political Science, 19
May 2022.
Forseth, U., Magin, M., Am, H. (since 2021) & Stachowski, J. (since 2023). Discussion forum: Teaching
as a collective practice. NTNU, Department of Sociology and Political Science.
Goal: Providing an informal arena for regular discussion, exchange of experiences and collegial
support in teaching. Examples of topics discussed so far:
- A new questionnaire for student evaluation surveys — discussion of draft version
- Academic writing training for students
- Al for academic writing. Using ChatGTP in teaching and assessment with undergraduate
social scientists
- Al and teaching
- Digital teaching
- Digital tools for teaching and learning
- Exam practices
- Interactive teaching methods
- Lectures as a teaching form: what and how much can we teach in a lecture?
- Master students: independency and choice of topic for the master thesis
- Research-based teaching
- Supervision
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Public Outreach

Popular Science Publications

10) Geil3, S. & Magin, M. (2023). “Many shades of red”: Trondheim etter Ottervik-epoken. [“Many
shades of red”: Trondheim after the Ottervik era.] In B. Kalsnes, K. Raknes & A. O. Larsson
(Eds.), Valganalyse 2023. [Election analysis 2023.]
https://www kristiania.no/forskning/forskningsgrupper/polcom/Valganalyse2023/manyshadesofred
/

9) NTNU (2022). Hva er splittelsen og konspirasjonsteoriene i ferd med & gjore med USA? En podcast
med J. L. Bailey, A. Dyrendal og M. Magin. [What are the divisions and conspiracy theories
about to do with the United States? A podcast with J. L. Bailey, A. Dyrendal, and M. Magin.]
https://open.spotify.com/episode/4j2RQ3gBULHR Yuj9r8waNk?si=mjp1RycuQgyn44VUx290Q0Qg
&utm_source=copy-link&nd=1

8) Magin, M. (2021). Hva skjer nér algoritmene personaliseres: Fanges vi av filterbobler og ekkokamre?
[What happens when algorithms are personalized: Are we caught by filter bubbles and echo
chambers?] In A. Krokan, H. Syse, G. @yen & M. Rolfsen (Eds.), Den digitale hverdagen. [The
digital everyday.] Trondheim: Norges tekniske vitenskapsakademi.

7) Tennesen, H., Reutter, L. & Magin, M. (2021). Nér alt vi gjor registreres og systematiseres: Stordata i
hverdagen. [When everything we do is registered and systematized: Big Data in everyday life.] In
A. Krokan, H. Syse, G. @yen & M. Rolfsen (Eds.), Den digitale hverdagen. [The digital
everyday.] Trondheim: Norges tekniske vitenskapsakademi.

6) Bil-Jaruzelska, A., de Wilde, P., Magin, M., Maurer, P., Ozdemir, S. & Rasch, A. (Eds.) (since 2019).
Blog @realSocialMedia by Trondheim Analytica. https://www.ntnu.no/blogger/realsocialmedia/

5) Magin, M. (2020). Why Data Tracking Provides a Much Less Accurate Picture of Media Exposure than
Often Assumed. @realSocialMedia, 27th May 2020. https://www.ntnu.no/blogger/
realsocialmedia/2020/05/27/why-data-tracking-provides-a-much-less-accurate-picture-of-media-
exposure-than-often-assumed/

4) Magin, M. (2019). Why Social Media Data Don’t Tell Us Very Much About Public Opinion.
@realSocialMedia, 22" May 2019. https://www.ntnu.no/blogger/realsocialmedia/2019/05/22/
why-social-media-data-dont-tell-us-very-much-about-public-opinion/

3) Stark, B., Jirgens, P. & Magin, M. (2014). ,,Fiir mich ist Google das Internet.” Die Rolle von
Suchmaschinen bei der Informationssuche im Netz. [“For me, Google is the Internet.” On the role
of search engines for the information search online.] medienpolitik.net.
http://www.medienpolitik.net/2014/02/medienkonvergenz-fur-mich-ist-google-eigentlich-das-
internet/

2) Magin, M. (2013). Warum weichen Wahlergebnisse manchmal weit von den Prognosen der
Umfrageinstitute ab? [Why do election results sometimes go far from the forecasts of the survey
institutes?] In DGPuK (ed.), 50 Fragen. 50 Antworten. 50 Jahre DGPuK. 50 Wissenschaftler
beantworten interessante Fragen zur Rolle der Medien in der Gesellschaft [50 questions. 50
answers. 50 years DGPuK. 50 scientists answer interesting questions about the societal role of the
media.] (pp. 36-37). Eichstdtt/Hamburg: DGPuK. http://referenzen.frehner-
consulting.de/50JahreDGPUK/#/36/

1) Magin, M. & Stark, B. (2012). Boulevard ist nicht gleich Boulevard. [Not every tabloid is the same.]
European Journalism Observatory.

Popular Science Talks, Workshops and Public Panel Discussions

7) Magin, M., Moe, E., Moen, J. & Tunstad, H. (2024). Politisk kommunikasjon i et polarisert samfunn.
Kommunikasjonsforening Trendelag, Trondheim, 6. November 2024.

6) de Wilde, P., Seibicke, H., Magin, M. & Moylan, T. (2022). Citizen Engagement with European Politics
on Social Media. Webinar organized by Cogitatio Press. 22 March 2022.
https://www.youtube.com/watch?v=cdvhwQ7E8NI

5) Magin, M. (2021). Participation in panel discussion on Polarization. Sosiologifestival, Trondheim,

20 October 2021.
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