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Solberg, Harry Arne & Knardal, Per Stale (2015). The economics of hosting regular sports
events — A case study of World Cup competitions. Presented at the 23 rd. EASM-
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Solberg, Harry Arne & Ulvenes, Arne Morten (2015). Major sports events - The reasons for
hosting them. Presented at the 15 th. EURAM conference in Warszawa, Poland, 17-
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Solberg, Harry Arne & Ulvenes, Arne Morten (2015). Tourism impacts from major sports
events — Visiting previous host destinations or future events 2nd Symposium on
Event Evaluation at the University of Gothenburg 18-19 March.

Solberg, Harry Arne (2014). Major sports events — Why the cost overruns? Presented at 6%
Concept Symposium on Project Governance, Losby Gods, Norway 25-26
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Solberg, Harry Arne, Frydenberg, Stein og Gammelsather, Hallgeir. (2014). Football clubs
— Risk aversive or risk lovers. Presented at the 22 nd. EASM-conference, Coventry.
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Seaether, Stig Arve og Solberg, Harry Arne (2014). European football — The challenge of
giving young talents time and space. Presented at the 14th. EURAM conference in
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Solberg, Harry Arne & Ulvnes, Arne Morten (2014). Major sports events — Do they
generate long-term tourism. Tourism conference, University of Gothenburg

Solberg, Harry Arne (2013): Major sports events — Utilizing the venues after the party is
over. Play the Game conference: Stepping up for democracy in sport. Arhus,
Danmark.

Solberg, Harry Arne & Preuss, Holger (2013). Major sports events — The challenge of
keeping the budget. 5 th. ESEA-conference, Esbjerg, September, 2013.
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Who decides their policy. 21 st. EASM conference, Istanbul, September 2013.
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Solberg, Harry Arne & Kringstad, Morten (2012): Demand for football — the competition
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Ulvnes, Arne Morten & Solberg Harry Arne (2012). Major sports events — Do they generate
long-term tourism? A study of attitudes and explicit memory. Presented at the 12 th.
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Solberg, Harry Arne & Mehus, Ingar (2011): The demand for football. Presented at the 19
th. annual EASM conference, Madrid, September, 2011.



Solberg, Harry Arne & Kringstad, Morten (2011). Media rights in European club football —
The distribution issue. Presented at the: The International Association of Sports
Economists — (IASE). 13 th. annual conference May 16-18, 2011, Prague, Czech
Republic.

Solberg, Harry Arne & Kringstad, Morten (2010). Sale of media sports rights — The
distribution issue. Presented at the 18 th. Annual EASM conference, Prague,
September, 2010.

Solberg, Harry Arne & Haugen, Kjetil (2010): The financial crisis in European football — a
game theoretic approach. Presented at the 10 th. EURAM conference, Rome, Italy,
19-22 May.

Solberg, Harry Arne (2009): Sport broadcasting — What should be left to public service
broadcasters? Presented at the conference: Sportsrettigheter — i spenningsfeltet
mellom gkonomi, konkurranse og publisistiske idealer ved UIB/NHH, Bergen, 15.
October

Solberg, Harry Arne (2009): Europeisk klubbfotball i finansiell krise — Hvorfor enorme
inntekter likevel ikke er tilstrekkelig. Presentert pa Skatterevisorenes fagseminar:
Sportsindustrien — den nye utfordringen innen gkonomisk kriminalitet. Tgnsberg. 1.
October

Thering, Thor Atle og Solberg, Harry Arne (2009). The demand for sport — what matters?
Presented at The 17th. annual EASM conference, Amsterdam, 16. — 19. September
2009

Haugen, Kjetil & Solberg, Harry Arne (2009). Profit or win maximization - an explicit
game theoretic approach. Presented at The first European conference in sports
economics, Paris 14-15 September

Solberg, Harry Arne, Skille, Eivind, Bremseth, Fredrik L. & Thonning, Simen A.(2009):
How sport governing bodies sell themselves and their products - Theoretical
explorations of the decision making processes. Presented at: The 9th. EURAM
conference, 11-14 May, Liverpool, UK.

Solberg, Harry Arne (2008): Sport broadcasting: The past, the present, the future. Presented
at: The 6th. German Congress for Sports Economics and Management. 19-21.
November, 2008, University of Cologne, Germany

Solberg, Harry Arne, Bremseth, Fredrik, L., & Tonning, Simen A. (2008). Sport selling it
self — what matters? Presented at: The 16th. annual EASM conference, 10-13.
September, Heidelberg, Germany

Haugen, Kjetil & Solberg, Harry Arne (2008). The soccer globalisation game. Presented at:
The 16th. annual EASM conference, 10-13. September, Heidelberg, Germany

Solberg, Harry Arne & Preuss, Holger (2008). An analysis of Cost Overruns at the Olympic
Games. Presented at: The international sport symposium, 12. August, Capital
University of Economics and Business, Beijing, China

Solberg, Harry Arne (2008). The hosting of major sports events — is it worth the money.
Presented at: The Olympics in China — The Price of the Medal, Idrettens
Analyseinstitutt and Play the Game, 3-4. June, Arhus, Denmark

Solberg, Harry Arne & Haugen, Kjetil (2008). The invasion of foreign players into
European club football — Does it influence the quality of national teams? Presented
at: “Targeting the International Audience: Challenges Facing Sports Management”,
Heilbronn Business School on March 3-4, 2008, Heilbronn, Germany.

Solberg, Harry Arne & Preuss, Holger (2007). Why mega sports events become more
expensive than planned. Presented at: The 15th. annual EASM-conference, 12-15
September, Turin, Italy.



Solberg, Harry Arne, Connie Stgrseth & Hilde Asmul. (2007). Selling European football
TV rights — what is the optimal sale procedure and for whom? Presented at: The
International Association of Sports Economists — (IASE) 9 th. annual conference
May 26-27, 2007, Dayton, Ohio, US

Solberg, Harry Arne & Helland, Knut (2007). TV Sports Broadcasting - The role of
business integration. Presented at: The Sport Business Campus 07 conference, 17-19
April, 2007, London, UK.

Solberg, Harry Arne & Hammervold, Randi (2007) TV sports viewers —who are they?
Presented at: the Sport Business Campus 07 conference, 17-19 April, 2007, London,
UK.

Solberg, Harry Arne & Preuss, Holger (2006). Local resident’s assessment of hosting major
sporting events. Presented at: The 9 th. World Leisure Congress, 15-20 October,
2006 Hangzhou, China

Solberg, Harry Arne & Hanstad, Dag Vidar (2006). Recruiting and keeping sports fans — a
case study of biathlon and cross-country skiing. Presented at: The 9 th. World
Leisure Congress, 15-20 October, Hangzhou, China

Helland, Knut & Solberg, Harry Arne (2006). Sport journalism — critical investigation or
promotion of sports rights? Presented at: The 25 th. annual conference for the
International Association for Media and Communication Research (IAMCR), 23-28
July, Cairo, Egypt

Solberg, Harry Arne & Turner, Paul (2006). Public service broadcasters and their role in
sport broadcasting. Presented at: The 25 th. annual conference for the International
Association for Media and Communication Research (IAMCR), 23-28 July, 2006,
Cairo, Egypt

Solberg, Harry Arne (2006). The Economics of global sale of sports rights. Presented at:
The Annual Conference of the International association for Sports Economists
(IASE) "New Perspectives in Sports Economics” 4-6 May, 2006, Ruhr-University,
Bochum, Germany.

Solberg, Harry Arne (2005). Major sporting events — are they worth the money? (Invited
speaker) Presented at: The 4 th. Play the Game conference, Copenhagen 6-10
November, 2005.

Solberg, Harry Arne & Hammervold, Randi (2005). Who are willing to pay for watching
TV sport? Presented at: Play the Game conference, 6-10 November, 2005,
Copenhagen, Denmark

Solberg, Harry Arne & Preuss, Holger (2005). Major Sporting Events — Are there any long-
term tourism impacts? Presented at: The 3 rd. International Event Management
Conference. 13-15 July, Sydney.

Stiklestad, Trond, Solberg, Harry Arne & Hammervold, Randi (2005) Who is willing to pay
to watch TV sport? (presented by Trond Stiklestad). Presented at The 13th. annual
EASM-conference, 7-10 September, 2005, Newcastle, UK.

Solberg, Harry Arne & Gratton, Chris (2005) The Peculiar Economics of Sport
Broadcasting (key-note speaker). Presented at: The 13 th. annual EASM-conference,
7-10 September, 2005, Newcastle, UK 7-10.

Solberg, Harry Arne, Stiklestad, Trond & Hammervold, Randi (2005). Who is willing to
pay for watching TV sport? Presented at: The 20 th. Annual NASSM-conference, 1-
4 June, 2005, Regina, Canada

Solberg, Harry Arne (2004). TV sports markets — How to sell sports rights when the level of
competition is reduced. Presented at: The 9 th. Annual conference Sport
Management Association Australia and New Zealand (SMAANZ), 25-27
November, 2004, Melbourne, Australia.



Preuss, Holger & Solberg, Harry Arne (2004). Long-term impacts from major sporting
events — myths and facts (presented by Holger Preuss). Presented at: 12th. annual
EASM-conference, 22-25 September, 2004, Ghent, Belgium.

Solberg, Harry Arne & Hammervold, Randi (2004) TV Sport Broadcasting — How to
maximise the rating figures. Presented at: The 12th. annual EASM-conference, 22-
25 September, 2004, Ghent, Belgium.

Solberg, Harry Arne & Preuss, Holger (2004). Long term impacts from Major Sporting
Events — myths and facts. Presented at: The International Association for Sport
Economists (IASE) 6 th. annual conference June, 2004, Athens.

Solberg, Harry Arne (2003). Local residents’ evaluation of Major Sporting Events.
Presented at: The 11 th. EASM-conference in Stockholm, 10-13 September, 2003,
Stockholm, Sweden.

Solberg, Harry Arne (2003). TV-sports rights — attractive but unprofitable. Presented at:
The International Association for Sport Economists (IASE) 5 th. annual conference,
May, 2003, Neuchatél, Switzerland.

Solberg, Harry Arne (2003). TV-sports rights — attractive but unprofitable. Presented at The
16 th. Nordic conference on Media and Communication research, 15-17 August,
Kristiansand, Norway.

Solberg, Harry Arne (2002). The markets for TV Sports rights — How and why Europe is
different from North America. Presented at: The 10th. annual EASM-conference.
September, Jyvaskyld, Finland.

Solberg, Harry Arne (2002). Major Sporting Events — the value of volunteers work.
Presented at: The 7 th. World Leisure Congress, October, 2002, Kuala Lumpur,
Malaysia.

Solberg, Harry Arne (2002). The Economics of Major Sporting events. Presented at Die 3.
Deutcher Sportsékonomie-Kongress (The 3 rd. German Sport Economic-congress),
November, 2002, Cologne, Germany.

Solberg, Harry Arne & Gratton, Chris (2002). Are Multinational Leagues the Natural
Equilibrium for European football? Presented at: The Second International
Conference on The Economics, Management, and The Marketing of Sport,
February, 2002, Athens, Greece

Solberg, Harry Arne (2002).The economics of TV Sports rights — A comparison of Europe
and the US. Presented at: The 12 th. International Commonwealth International
Sport Conference, July, Manchester, UK

Solberg, Harry Arne (2001). Major Sporting Events — Assessing volunteers’ work.
Presented at: The 9 th. EASM-conference, September, 2001, Vittoria, Spain

Solberg, Harry Arne (2001).The markets for sports rights — Will the Listed Events solve the
problems? Presented at: The 15th. Nordic conference on Media and Communication
research, August, 2001, Reykjavik, Iceland

Solberg, Harry Arne (2000).The media also a source to short term economic benefits.
Presented at: The 8 th. EASM Conference, September 2000, San Marino.

Solberg, Harry Arne (2000). Maximising the ticket revenues at major sports events.
Presented at: the “Tourism 2000: Time for Celebration”, 2-7 September, Sheffield,
UK

Solberg, Harry Arne (1999). The economics of TV-sport rights. Presented at: the 7 th.
annual EASM-conference, September, 1999, Thessaloniki, Greece.

Andersson, Tommy & Solberg, Harry Arne (1998). Leisure events and economic impacts”.
Presented at World Leisure and Recreation Associations’ 5 th. World Congress,
October, 1998. Sao Paulo, Brazil



Solberg, Harry Arne (1998). “Regional income from a big international sport event”. Poster
presentation at: the Travel and Tourism Research Association (TTRA) international
annual conference, 7-10 June, 1998, Forth Worth Texas, US.

Solberg, Harry Arne & Andersson, Tommy & (1998). How much income can big
international sports events generate into a region, and what size of indirect impacts
can this lead to? Presented at: The World Travel Organization’s congress on ’Snow
and Winter Sport Tourism, 17-18 April, 1998, Andorra.

Andersson, Tommy & Solberg, Harry Arne (1997).”Local residents’ attitudes toward a big
sport-event”. Presented at: The International Festival and Event Association’s
(IFEA), 42. nd. Annual conference, October 1997, Montreal, Canada.

Solberg, Harry Arne (1996). Kurs og konferanser — skaper de verdier og arbeidsplasser.
(English title: Conferences and congresses — do they create values and
employment?) Presented at: The 5 th. Nordic conference for travel- and tourism
researchers. Jiiveskele, December, 1996, Finland.

Book reviews:

Solberg, Harry Arne (2013). International Handbook on the Economcis of Mega Events

Solberg, Harry Arne (2008). Handbooks on the economics of sport. Wladimir Andreff &
Stefan Szymanski (red). Cheltenham, Glos: Edward Elgar 2006.
http://www.idrottsforum.org/reviews/items08/solarn_andreff-szymanski.html

Solberg, Harry Arne (2007). Sports economics after fifty years — essays in honour of Simon
Rottenberg, European Sport Managment Quarterly. 7, (375-378).

Solberg, Harry Arne (2005): Nord-Amerikansk nearsynthet. (In English: North American
short sightedness). This was a review of: The Business of Sports, authors: Scott R.
Rosner & Kenneth L. Shropshire. For: http://www.idrottsforum.org/ 2005

Solberg, Harry Arne (2004) Idrettsgkonomi fra et angloamerikansk perspektiv. (In English:
Sports economics from an Anglo-American perspective.) The Economics of Sport:
An International Perspective, authors: Robert Sandy, Peter J. Sloane & Mark S.
Rosentraub. For: http://www.idrottsforum.org/ 2004

Other:

Solberg, Harry Arne (2006). Kgbenhavn OL — samfunnsgkonomisk lgnnsomt eller ikke?
(English title: Copenhagen Olympics — socio economic beneficial or not?) This was
an investigation of a consultancy report on the economic consequences from hosting
the Summer Olympics in Copenhagen employed by The Danish Institute for Sports
Studies (Idraettens Analyseinstitut), which is an independent research centre set up
by the Danish Ministry of Culture. T@H-report 2007: 1. Also see:
http://www.idan.dk/Vidensbank/Forskningoganalyser.aspx

Solberg, Harry Arne & Birkenfeldt, Fredrik C. (2003). Reiselivsnaringen i Trondheim 2003
— tilstand og utviklingsmuligheter (67 pages). (English: The Trondheim Travel and
Tourism industry by 2003 — an analysis of its condition and the possibilities for
growth) T@H-report 2003: 4.

Solberg, Harry Arne & Andersson, Tommy (1997). VM pa ski i Trondheim — en studie av
lokale holdninger og skonomiske virkninger. (157 pages + appendixes). (English
title: The 1997 World Skiing Championship — a study of local attitudes and
economic impacts). T@H-report 1997: 10.

Research projects:
e Analyser av gkonomiske virkninger knyttet til store sportsarrangementer. 2015-16.
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Ettersparselen etter fotball. 2011-2014

Kommersielle virkninger av doping.

Analyser av etterspgrselen etter TV-sport

Analyser av gkonomiske virkninger av toppidrett — med hovedvekt pa fotball, media
0g arrangementer

Chronicles etc.:

Olympiske kostnader. Klassekampen, August 2013

Nar alle hater eierne. VG, October 2010

NRK bgr rydde i eget hus istedenfor a gke lisensen, Adresseavisen, October, 2006
TV-avtalen ikke nok. Adresseavisen, Mai, 2006

Lettlurte fotball-ledere Dagens Neeringsliv. Juni, 2005
Offshore-VM og millionene Adresseavisen. Februar, 2005
Franske fotballrettigheter i vaeret, Dagens Neeringsliv, Februar, 2005

TV-sport — attraktive, men risikofylte investeringsobjekter. Adresseavisen, Mars
2004.

Tromsg-OL — er det verd pengene. Adresseavisen, Januar, 2004
Fotballens gkonomiske problemer. Adressavisen. Desember, 2003
Monopolisering av betal-TV. Dagens Neringsliv Mai, 2003

Klubbene ma kutte kostnader. Dagens Neeringsliv April, 2003
Konkurransen avgjer inntektene. Dagens Neeringsliv, Desember, 2002.
Tvunget til solidaritet. Adresseavisen, September, 2002.

Betal TV ingen ulykke for fotballen. Dagens Neeringsliv, August, 2002
Fotballen i gkonomisk krise — arsaker og veien framover. Adresseavisen, Juli 2002.
Bedre fotball med Nordisk Liga. Dagbladet, Mai 2002

Dyr tv-fotball. Dagens Neringsliv. April 2002.

Idrettens pris. Dagens Neringsliv. Februar 2002

Hva er norsk TV-fotball verdt? Adresseavisen, October 2001

Dyrere fotballrettigheter kan fremme samfunnsekonomisk effektivitet. Dagens
Neeringsliv, Juli 2001

Idretten far ikke bade i pose og sekk. Adresseavisen, Juni 2001.

Fothall VM pa NRK - for siste gang? Adresseavisen, April 2001

Solidariteten i norsk fotball utfordres. Dagens Neringsliv, April 2001.
VM-avtaler gar i boks. Dagens Neeringsliv, Mars 2001

Er TV-sport for viktig til  overlates til markedet. Adresseavisen, November 2000
Bor ikke veere stagrst. Dagens Neeringsliv, November 2000

Store sportsarrangementer — ingen sikker regionalgkonomisk
gullgruve. Adresseavisen, August 2000.

Pengegalloppen i toppidretten. Adresseavisen, Juni 2000.
Kostbar sport. Dagens Neringsliv, Mai 2000

Tvilsom liste. Dagens Neeringsliv, Mai 2000.
Sport og TV-rettigheter. Dagens Neeringsliv, Mars 2000.
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Sportsanalyse.no — chronicles (2007/08):

Hvorfor fotballklubber med enorme inntekter likevel gar konkurs.

De norske fotballrettighetene — vil prisen stige like kraftig neste gang?
Hvorfor blir store sportsarrangementer dyrere enn planlagt.

Skader utlendingene landslaget

Finansiering av store sportsarrangement — en oppgave for offentlig sektor?
Store sportsarrangement — hva synes lokalbefolkningen?

Internasjonalt salg av TV-rettigheter: Den omvendte ”Robin Hood-effekten”
Amerikanske fotballinvestorer er ikke som europeiske fotballinvestorer
Den norske fotballavtalen er unik i europeisk sammenheng

Fotball-EM som markedsfgring av Norge?

Svartebars — et kriminelt uvesen eller et ngdvendig onde?

Nalgyer i europeisk klubbfotball — et gode eller et onde?

Fotballklubber som emosjonelle hjgrnesteinsbedrifter.
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http://www.sportsanalyse.no/wip4/finansiering_store_sportsarrangement_oppgave/d.epl?id=237514
http://www.sportsanalyse.no/wip4/store_sportsarrangement_synes_lokalbefolkningen/d.epl?id=218136
http://www.sportsanalyse.no/wip4/internasjonalt_salg_tv-rettigheter_omvendte_robin/d.epl?id=215570
http://www.sportsanalyse.no/wip4/amerikanske_fotballinvestorer_som_europeiske/d.epl?id=196175
http://www.sportsanalyse.no/wip4/norske_fotballavtalen_unik_europeisk_sammenheng/d.epl?id=243984
http://www.sportsanalyse.no/wip4/fotball-em_som_markedsfoering_norge/d.epl?id=242884
http://www.sportsanalyse.no/wip4/svarteboers_kriminelt_uvesen_noedvendig_onde/d.epl?id=267640

